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WATERMAN

PARIS

STRETCHING THE BOUNDARIES OF LUXURY
AND PARISIAN ELEGANCE

Since 1883, the sensuality and distinctiveness of WATERMAN have assured its place at the heart of
Parisian elegance and luxury. The brand’s remarkable history is a relentless quest to marry innovation,
design and excellence and to be a leading inspiration that continues to drive the creation of some of
the most stylish and sophisticated writing instruments in the world today. In its Center of Excellence in
Nantes, in France, over 500 specialists work with state of the art equipment and techniques to transform

precious materials and innovative designs into striking jewels.
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Waterman makes a commitment to art by supporting the Agnes b. endowment fund.
Light painting by Hughes Reip.




WATERMAN

PARIS

ENTER THE WORLD OF WATERMAN
CORPORATE GIFTS

Since its foundation in 1883 by Lewis Edson Waterman and the invention of the first refillable
fountain pen, the WATERMAN brand has constantly sought to innovate. With a long history rich in
creativity, it has become a true reference in the world of writing. Each pen is unique, exclusive ¢
continues to reflect the character and temperament of its owner. Using a variety of materials ¢
colours, designs and styles, WATERMAN is further extending its range this year, to remain more th
ever the epitome of individual elegance.
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For the promotional & incentive market, our commitment to excellence extends into the Business
to Business world. WATERMAN is a special qift - and that makes it the ideal way to let customers or
employees know just how much they are appreciated.

Choosing our expertise also means being able to take advantage of our unique experience in the
understanding of the design brief, deadlines, and the end user’s particular customisation needs.
With our expertise in the use and development of modern customisation techniques we ensure that
the right message or image is communicated at the right time.

We know the pen works as a promotional or incentive tool, here are a few of the reasons to use
quality pens:

- To Commemorate that Unique Occasion
- A Symbol of Recognition

- A Token of Thanks

- The Perfect Ambassador

- The Ideal Corporate Gift

A pen says it all because it is as unique as the day itself and a lasting symbol of that particular moment.
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WATERMAN

PARIS

EXCEPTION

ldeas that turn corners, change the rules, break away
from expectations: EXCEPTION... from the purity, balance
and graphic impact of the square concept comes an
EXCEPTION... the first quadranqular writing accessory:
EXCEPTION...

- Rhodium plated 18k solid gold nib or 18k solid gold nib
- 23.3k qgold plated or silver plated trims




PRESTIGE CORPORATE GIFTS

FP
RB
BP

I'NITED DESIGGNS

SLIM BLACK GIT
SLIM BLACK ST
SLIM BLUE ST

OPTIONS & ™

MODES INKS STANDARD PACKAGING
_ 1 @ roller bal
ﬂ n ® s pen
Fountain pen Roller ball Ball pen
MARKING AREA
IMPRINTING IMPRINTING & ENGRAVING

Fountain pen, Roller ball & Ball pen
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_-a\
35 X 7mm 30 X 7mm g

See pages 26 - 27 for more information on customisation. “See details on page 25
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CARENE

Deluxe - Essential - Contemporary
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PRESTIGE CORPORATE GIFTS

ESSENTIAL BLACK GT
ESSENTIAL SILVER ST
CONTEMPORARY BLACK ST
CONTEMPORARY GUNMETAL ST
DELUXE BLACK GT

OPTIONS A ] =

= ] 2 &2

MODES INKS STANDARD PACKAGING
. . ® 5l pen
Fountain pen Ball pen

MARKING AREA

ENGRAVING & IMPRINTING®
Fountain pen & Ball pen

(E&) | sz
25 X 15mm e E jl,,:})

“Available for Deluxe Black GT, Essential Black GT, Contemp. Black “See details on page 25
See pages 26 - 27 for more information on customisation.
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WATERMAN

PARIS

CARENE

The most distinquished WATERMAN. A satin or gloss
[acquered barrel, an 18-carat solid gold rhodium-plated
nib and silver-plated trims all offer a truly modern look.
For a more classic look, a black or amber lacquered barrel
s combined with an 18-carat solid gold nib and gold trims.
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PRESTIGE CORPORATE GIFTS
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OPTIONS A B 5 =)

MODES INKS STANDARD PACKAGING
ﬁ} " |;1 @ rolerbal
| 'u’ ‘ Ball pen
Fountain pen Roller ball Ball pen
MARKING AREA

ENGRAVING & IMPRINTING
Fountain pen, Roller ball & Ball pen

—1 T < .
(E&I) (E&1)
 25x15mm 25 X 15mm

See pages 26 - 27 for more information on customisation. “See details on page 25
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WATERMAN
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When the past ¢
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RLESTON

nd the future become one . . . its fine
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ing to 18-carat solid gold nib, streamlined
nical performance all attest to its definite




PRESTIGE CORPORATE GIFTS
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MODES INKS STANDARD PACKAGING
n ﬂ ‘ Ball pen
Fountain pen Ball pen
MARKING AREA

IMPRINTING
Fountain pen & Ball pen

r ':_-_-_
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fE i J 30 x 15mm i

See pages 26 - 27 for more information on customisation. “See details on page 25

5



WATERMAN

PARIS

PERSPECTIVE

Pure, elegant, creative: PERSPECTIVE is a symbol of
WATERMAN'S world view. A bright vision of the future
inspired by modern architectural trends, its powerful design
and charismatic range of finishes define the brand’s code-
breaking approach to contemporary style and design.
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PRESTIGE CORPORATE GIFTS
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MODES INKS STANDARD PACKAGING
i'h \1“ "{ @® ol bl
| " @ sl pen
Fountain pen Roller ball Ball pen
MARKING AREA
ENGRAVING & IMPRINTING
Fountain pen & Roller ball Ball pen
I (E&l) w (E& ) D ‘ (E&)
50 x 15mm | 25 x 15mm 50 % 15mm
See pages 26 - 27 for more information on customisation. “See details on page 25
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WATERMAN NEW

PARIS

EXPERT Deluxe

Expert New Generation Deluxe finishes create a modern
and striking statement piece for bold luxurious writing
instruments. The perfect marriage of timeless Parisiar
elegance and a bold, on-trend business style.
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EXECUTIVE CORPORATE GIFTS
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MODES INKS STANDARD PACKAGING
" \" ‘ Roller ball
| ‘ Ball pen
Fountain pen Roller ball Ball pen
MARKING AREA
ENGRAVING & IMPRINTING
Fountain Pen, Rollerball & Ball Pen
I (Egl) | : : Crown
30 x 25mm s ID 4 x 4mm*
* Doming also available: FP/RB/BP (6.8mm x 5.8mm) “See details on page 25

See pages 26 - 27 for more information on customisation.
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PARIS

EXPERT

OPTIONS

MODES
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BLACK GT
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“See details on page 25



EXECUTIVE CORPORATE GIFTS

BEST

SELLER
FP FP FP FP
RB RB RB RB
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MARKING AREA V4 R =1

I
ENGRAVING & IMPRINTING®
Fountain pen & Roller ball Ball pen

- — B —
:[ (E&) (E&) ﬂl Crown (E&) (E&) “ﬁ) Crown
30 X 25mm 30 x15mm 4 x 4mm** 30 x 25mm 30 x 15mm 5 x Smm**

“Imprint not available on Metallic CT/GT ** Doming also available: FP/RB/BP (6.8 x 5.8 mm)
See pages 26 - 27 for more information on customisation.
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